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COURSE OUTCOMES

After completion of this course, the student will be able to
1. Assess various foreign markets
2. Analyze the impact of cultural, social, political and economic factors on
marketing strategies
3. Determine when to use different market entry and penetration strategies
4. Examine the different skills and systems required to implement marketing
strategies across country borders

SYLLABUS

International Marketing Scope and Challange of International Marketing, The
Dynamic Environment of International Trade - The Cultural Environment of Global
Markets: The Foundations of Culture, Cultural Dynamics in Assessing Global
Markets, Culture, Management Style, and Business Systems, The Political
Environment, The International Legal Environment.Assessing Global Market
Opportunities: Developing a Global Vision through Marketing Research, Economic
Development and the Americas, Europe, Africa, and the Middle East, The Asia
Pacific Region. Developing Global Marketing Strategies: Planning and Organization,
Market-Entry Strategies , Products and Services for Consumers & Businesses,
International Marketing Channels.Integrated Marketing Communications and
International Advertising, Personal Selling and Sales Management, Pricing for
International Markets. Implementing Global Marketing Strategies: Negotiating with
International Customers, Partners, and Regulators.
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